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Tangible and Intangible Resources
Tangible Resources
[bookmark: _Hlk24050245]These are the physical resources owned by a firm. They include equipment, plant, and machinery, buildings, and land (Hitt, Ireland& Hoskisson, 2016). These resources help in production processes. Businesses use these resources to make profits. Modern machinery provides an organization with a competitive advantage as the organization will produce quality products.
Additionally, modern machinery will also help the firm save money since it will not require many employees. Furthermore, tangible resources can be used as collateral when a firm needs a loan (Dobre, 2013). Moreover, tangible resources can be sold when the company wants to expand or relocate (Piispanen& Paloniemi, 2015). Some of the strengths of tangible resources are, they can be rented out, and in return, the firm will have extra money. Also, tangible assets can be calculated to provide the net worth of the firm. However, some tangible resources may depreciate, and this is a loss to the firm.  
Intangible Resources
Intangible resources include copyrights, trademarks, goodwill, brand name, and reputation. These are the most valuable resources of the organization. Intangible resources are the most likely sources of success for a company since they are not easily acquired or copied (Hanson, Hitt, Ireland & Hoskisson, 2016). It takes time for a firm to acquire these resources.
Additionally, these resources do not depreciate like tangible resources. A company will use its intangible resources as a competitive advantage over other organizations. A company with a strong brand name attracts more customers and thus make more profits (Hitt & Ireland et al. 2016). Moreover, investors are more likely to invest in a firm with many intangible resources. Consequently, a firm with more intangible resources will equally have a large customer base. Everyone wants to be associated with a company that has a recognized brand name. For this reason, such a company will gain control over customers and supplies (Hitt & Ireland et al. 2016). With such power, the organization will earn more profits, which will help it to expand further.
[bookmark: _GoBack]A firm with intangible resources gains customer loyalty fast and such a firm will easily expand globally. With the help of the intangible resources, a firm can expand in other countries and still gain the same customer loyalty it had acquired at home. For example, companies such as Walmart, McDonald, Apple, and others have succeeded in foreign markets because of their brand name. When investing globally, the firm has to be strategic to capture the attention of the public. Some companies choose to merge with local companies, while others acquire a local company. A firm much select the best strategy in its industry. Moreover, other external factors have to be considered when investing globally. Some of these factors include political, economic, legal, social, technological, and environmental (Hanson & Hitt et al. 2016). The strengths of intangible resources are that they contribute to the growth of a firm. Two, they provide a competitive advantage for the firm. However, for a firm to acquire these resources, it has to work hard and come up with a unique feature that will attract customers. Some of the features include quality products or affordable products and services. 
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